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% Religious tourism and the factors and opportunities that motivate tourists to pursue
religious tourism-Iraq as a sample

% Halal tourism and the most important factors affecting Muslim tourists to visit non-
Islamic countries

%+ The cultural heritage and the possibility of making it a global tourist destination/the city
of Ur as a model

% The impact of information technology on improving the quality of tourism advertising
in tourism companies/applied study in city of Karbala
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