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1. COFERENCES

The role of advertising strategy in supporting marketing performance(An analytical study of the

opinions of a sample of workers at theRayhana Karbala Hotel in the holy city of Karbala) , 2nd

international conference on the mutation of management science, economics and accounting.
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1. The Impact of Content Marketing on Achieving Brand Awareness (An Analytical Study of
The Opinions of A Sample of Samsung Mobile Phone Customers in The Holy City of
Karbala) .

2. REVIEW ARTICLE TITLED MARKETING DEXTERITY AS A TOOL FOR
INVESTMENT MARKET INFORMATION .
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